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THE SMART CHOICE

BUILD & CUSTOMIZE YOUR APPLICATION

COMMUNICATE WITH APPLICANTS

BUILD PANELS AND GENERATE SCORES

DOWNLOAD REPORTS

SAVE AND STORE DATA
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Photo by Canva Photos.



Photo by Four Rivers Cultural Center. Dia De Los Muertos.

“Distributing grants through GO Smatrt is not just an
efficient and effective choice for grants administrators, but
it is also a financial investment in the arts. WESTAF, the
parent company of GO Smart, aspires to provide
opportunities to every artist and arts organization to
amplify their voice, broaden their audience, and inspire a
generation beyond their own. Administering grants
through GO Smart assists WESTAF’s ongoing
commitment to diversity, equity, inclusion, and
accessibility in the arts sector.”

We’re proud to share that over 80 organizations spanning
across the United States, Pacific Jurisdictions, and
Canada, have used GO Smart to provide artistic
opportunities and more than $450,000,000 to their
communities.”

OUR IMPACT

— Christian Gaines, WESTAF Executive Director



ArtsHERE

In 2022, GO Smart was chosen as the universal application platform for
ArtsHERE, a national pilot program to be conducted in partnership with
WESTAF and its five fellow Regional Arts Organizations. The program will
promote equal access to the arts and address participation in historically
underserved communities.

COVID-19 Relief Funding

Arts funders quickly recognized the immense impact of the COVID-19
pandemic on the arts and culture sector. They stepped up to provide
much-needed relief funding to support struggling artists and arts
organizations with financial assistance to ensure the arts continue to
thrive, even in the face of adversity. In the weeks and months after the
pandemic began, GO Smart's clients were able to leverage their existing
GO Smart granting sites to get immediate funds to artists and arts
organizations, sometimes within a day or two of receiving national funds
with which they were tasked to distribute.

WESTAF Grants

WESTAF, GO Smart's parent organization, distributes their own grants
using the platform. Funds go towards TourWest, BIPOC Artist fund,
Emerging Leaders of Color, COVID Relief, and more.
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Photo by Laura Durant. Black Theatre Troupe Blues in the Night.
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https://usregionalarts.org/
https://www.westaf.org/tourwest-2/
https://www.westaf.org/grants/
https://artslead.org/
https://www.westaf.org/relief-and-recovery-grants/
https://www.westaf.org/grants/
https://www.westaf.org/relief-and-recovery-grants/
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https://drive.google.com/drive/folders/1A4HOov0MgH9fXTDXko3vesO9WSBRw-Zk?usp=share_link
https://drive.google.com/drive/folders/1A4HOov0MgH9fXTDXko3vesO9WSBRw-Zk?usp=share_link
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://drive.google.com/drive/folders/1A4HOov0MgH9fXTDXko3vesO9WSBRw-Zk?usp=share_link
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://docs.google.com/document/d/1bscgQwQxU7ciU9UzmGOTOMkkQH41fP0Xg2-dyBYnnGQ/edit?usp=sharing
https://gosmart.s3.amazonaws.com/GOSmart-StyleGuide-March-2023.pdf
https://docs.google.com/document/d/1bscgQwQxU7ciU9UzmGOTOMkkQH41fP0Xg2-dyBYnnGQ/edit?usp=sharing
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Jessica Gronich, Program Manager

Jessica Gronich manages the day-to-day business
processes for GO Smart and collaborates on product
development. Gronich also ensures that clients receive high-
level support and advice regarding the design of their grant
processes.

Natalie Villa, Project Management Specialist

Natalie Villa facilitates communication and technical
processes among the internal technology team, program
teams, and external development companies for CaFE,
CVSuite, GO Smart, Public Art Archive, and ZAPP.
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Paul Nguyen, Director of Technology

Paul Nguyen leads the technology strategy for WESTAF’s
web services, business intelligence, security, compliance
and implementation, digital marketing tools, data
architecture, and more. He has a successful history of
guiding WESTAF’s Software as a Service (SaaS) products,
having served in various tech roles from 2007-2019 and,
more recently, serving on WESTAF’s board of trustees.

Natalie Scherlong, Communications Manager

Natalie Scherlong works to broaden WESTAF’s impact
through internal and external communication strategy. She
develops, coordinates, and implements the day-to-day
activities that support WESTAF’s communications, public
relations, brand management, and strategic initiatives and
assists in coordinating and planning various conferences,
meetings, and events.
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Samantha Ortega, Marketing Manager

Samantha Ortega assists in planning and executing
comprehensive marketing strategies for WESTAF’s
technology products that drive leads, opportunities, and
sales. Ortega manages the organization’s online public
profile and presence and increases online engagement
with WESTAF’s products and services across all
platforms.
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Jessica Gronich, Program Manager G@

E: jessica.gronich @westaf.org
M: 720-664-3174
T: 303-629-1166

Sales Inquiries
E: gosmartsales @westaf.org

Media Inquiries

Leah Horn, Director of Marketing and Communications
E: leah.horn @westaf.org

m @showcase/go-smart™ n /GOSmart.org

roweren sy WS TAF

CONNECT WITH US

Photo by Harrison Goodale. Connor Youngblood performing at the Drive & Jive in Fort Collins in 2020.


https://www.linkedin.com/showcase/go-smart%E2%84%A2/
https://www.facebook.com/gosmart.org
https://www.westaf.org/
mailto:gosmartsales@westaf.org
https://www.facebook.com/gosmart.org
https://www.linkedin.com/showcase/go-smart%E2%84%A2/
https://www.westaf.org/

